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SERVICES

In the Hotels, Restaurants, and Catering (HoReCa) sector, services relates to economic activities that provide intangible value or
support to individuals, businesses, and other organisations. Soft Brands, Franchising, Multi-Brand and Third-Party operator models are
driving demand for licensing and consulting services in Southeast Asia.

Services include:

»  Franchising - the business model for which one party (the franchisor) grants another party (the franchisee) the right to operate
a business under the established brand, systems, and support of the franchisor

» Licensing - where a licensor grants a licensee the right to use intellectual property, such as trademarks, patents, or copyrights, in
exchange for fees or royalties

»  Consulting - the provision of expert advice, guidance, and solutions to clients or organisations in various fields, including
management, technology, finance, marketing, and more.

MarketResearch.com states that the global franchising and brand licensing market size is projected to reach US$ 384,508
million by 2028, from US$ 275,936 million in 2021, at a CAGR of 4.30% during 2022-2028. And, according to Verified Market
Research, the Asia Pacific strategic consulting services market is expected to grow at a robust CAGR of 13.0% from 2025 to 2032.

At THAIFEX - HOREC Asia, meet suppliers of Franchise & Licensing services or Consultancy services to support your
business development objectives.

Some current key trends in HoReCa services include:

»  Multi-Concept Spaces: These spaces seamlessly blend coffee shops with bookstores, co-working areas, or retail boutiques to
offer diverse and enriching experiences.

*  Localised Supply Chains: Given the pandemic’s impact on global supply chains, franchisors are reevaluating and leaning towards
more localised and resilient supply chain solutions.

*  White-Collar Franchisees: Franchisors are actively seeking franchisees with white-collar backgrounds, including former
executives, to leverage their business expertise and experience.

+ Essential Franchises with Lower Investment: Franchises offering essential services, combined with a lower investment
threshold, are expected to gain popularity among prospective entrepreneurs.

* Immersive Customer Experiences: To stand out in a crowded market, franchisors are focusing on creating immersive customer
experiences that distinguish their brand from the competition.

»  Sustainability: An increasing emphasis on sustainability and eco-friendly practices, with consulting firms guiding businesses to
reduce their environmental impact, source sustainable ingredients, and adopt energy-efficient technologies.

»  Hospitality Technology: Guidance on adopting hospitality technology, such as chatbots and Al-driven guest services, to enhance
the guest experience and operational efficiency.

Visit us at thaifex-horec.asia
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