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WELLNESS

Wellness is a state of overall health and well-being. It encompasses physical, mental, emotional, and social aspects of health. 

The global wellness market has since grown significantly and is projected to grow to nearly $9.0 trillion by 2028, with Asia 
Pacific wellness market valued at 1.9 trillion. Additionally, APAC is one of the largest regions for personal care beauty 
expenditure estimated to be USD $195.79 billion in 2025 and is expected to reach USD 281.65 billion by 2030, growing at a CAGR 
of 7.54%

In the Asia Pacific, and specifically ASEAN countries, wellness tourism value ~US$47.6billion in 2024 and it's 
projected to grow by 12.4% CAGR. Tourists are attracted to traditional healing practices, luxury spas and meditation 
retreats set in stunning natural surroundings, as they are ideal for relaxation, rejuvenation, and building a deeper connection to well-
being and local culture. 

United Nations World Tourism Organization (UNWTO) has identified health and wellness activities as the fastest-growing sub-
sectors in the tourism industry. Southeast Asian governments are promoting wellness tourism to boost the travel sector economy 
and cater to a growing demand for wellness-oriented travel experiences. An example is the Tourism Authority of Thailand, which is 
promoting volunteer programs, food experiences, cultural activities, and other wellness initiatives in the country; and another is 
Indonesia’s Ministry of Tourism which has launched an action plan to strengthen the promotion of its wellness tourism.

At THAIFEX - HOREC Asia, we welcome you to attend to meet with a wide range of Wellness product suppliers. 

Discover sources for:
• Personal Care and Wellness

• Herb products
• Perfumery/toiletries
• Spa products and services
• Candles

• Sports Essentials
• Fitness/Sports equipment and supplies

Key trends in the HoReCa wellness industry include: 

• Eco-Wellness: Wellness facilities like spas and resorts are increasingly embracing green initiatives, incorporating sustainable
practices and environmentally friendly products, aligning with the growing eco-consciousness of consumers.

• Natural and Sustainable Candles: Candles are increasingly being made with natural, sustainable materials, and with scents
derived from essential oils. 

• Eco-Friendly Packaging: A move towards eco-conscious packaging is evident, with many wellness products adopting sustainable, 
recyclable, and biodegradable packaging materials to reduce environmental impact.

• Sustainable Formulas: The use of sustainable ingredients in wellness products, including skincare and dietary supplements, is
becoming a norm, mirroring the commitment to both personal and planetary health.

• Full-Day Spa Visits: Consumers are increasingly indulging in full-day spa visits, seeking comprehensive wellness experiences that 
encompass treatments, relaxation, and holistic rejuvenation.

• Genderless Fragrances: Gender-neutral or genderless fragrances are gaining popularity, reflecting a shift towards inclusivity and 
a break from traditional gender-specific scent profiles.

https://www.velocityventures.vc/wellness-tourism-southeast-asia/
https://thainews.prd.go.th/en/news/detail/TCATG230409161404424
https://news.itb.com/topics/wellness/indonesia-wellness-tourism/
https://news.itb.com/topics/wellness/indonesia-wellness-tourism/
https://globalwellnessinstitute.org/industry-research/2024-global-wellness-economy-monitor/
https://www.mordorintelligence.com/industry-reports/asia-pacific-beauty-and-personal-care-products-market-industry
https://www.velocityventures.vc/wellness-tourism-southeast-asia/
https://thainews.prd.go.th/en/news/detail/TCATG230409161404424
https://news.itb.com/topics/wellness/indonesia-wellness-tourism/
https://www.gminsights.com/industry-analysis/asean-medical-and-wellness-tourism-market



